


Coordination: Roi Chiti, Leader Global Advocacy Platforms, Advocacy and Partnerships Branch UN Habitat & 
Analia Pastran, Executive Director of Smartly, Social Entrepreneurship on the SDGs.  
 
Editorial Review: Ana Peralta, Head of Communication Office of the Regional Director - UN Habitat;  
Evangelina Colli, Associate and Director in Localization of Public Policies on the SDGs of Smartly. 
 
Design & Content: Silvina Filippi Farmar, Stephania Constantinou, Julieta Mulet, Camilo Capellano,  
Candela Ruiz of Smartly, Social Entrepreneurship on the SDGs.  
 
Photography: Roman Gallardo. 
 
*Smartly, Social Entrepreneurship on the SDGs, is a social enterprise leading the way in communicating and 
localizing the SDGs within the private and public sectors in Latin America. Smartly has three international awards 
and two international nominations as a social enterprise with professionals from various nationalities and 
disciplines. More information: www.insmartly.com



Academy of Urban Journalism
The Urban Journalism Academy (UJA) is a pioneering and innovati ve initi ati ve of UN Habitat to train 
journalists and/or communicati on professionals who are interested, or involved in the social and 
economic issues facing citi es in the 21st century.

The role of the media and journalists is crucial to broaden the level of citi zen awareness, disseminati ng 
knowledge and sharing the main refl ecti ons on sustainable urban development issues. Communicati on 
professionals are the ones who relate the daily life of citi es, give voice to urban changes and describe 
urban reality from diff erent points of view. The media can play an even more proacti ve and substanti ve 
role in major development processes in citi es.

In a context of increasing urbanizati on worldwide, it will be fundamental for the media to analyse in 
depth the opportuniti es, challenges and soluti ons implemented in the urban context. In additi on, they 
can be acti ve spokespersons for sustainable urban development by providing tools for analysis, research 



and interpretation. Finally, training journalists and/or communication 
professionals contributes to the construction of a more democratic society, 
promoting transparency and the participation of those who are not usually 
involved in the debate.

 

Finally, empowering journalists and communication professionals means 
moving towards greater democratization, encouraging transparency and the 
participation of those who do not usually participate in the debate on cities.

The goals

The UJA is a global UN-Habitat programme aimed at:

- Strengthening the capacity of journalists and media professionals to 
analyse the overall process of urbanization by sharing with them substantive 
knowledge on major urban planning and management issues, and by 
providing them with technical expertise to collect and review urban data and 
indicators.

- Sharing noteworthy experiences of communication for development in 
urban contexts, as well as a selection of interesting examples of sustainable 
urban transformation projects.

- Making the problems and challenges of urban development clear and 
accessible to the general public, beyond professionals, researchers and public 
authorities, bringing thus the urban debate closer to the average citizen.

The UJA aims to be a contribution to the process of debate on The City 
we want and the necessary measures to achieve it in a participatory and 
inclusive manner. It also aims to influence a positive narrative of the city and 
the broad concept of sustainable urbanization, based on evidence and free 
from political manipulation and sectorial interests. 

WHO > Journalists and communication professionals interested in urban 
issues.

AREAS OF WORK > New Urban Agenda and SDGs; Inclusive Cities; Smart 
Cities; Sustainable Mobility, Environment and Renewable Energies.



SOUTHERN CONE
Smart News and Urban Journalism: 
Strategies for Global Reporti ng 
for Local contexts
Buenos Aires, August 30th
Palacio San Martí n, Salón Libertador

9.30 a 10.00  Accreditati on and welcome coff ee break

10.00hs a 10.15hs Welcome

- Elkin Velásquez, Director, LAC Offi  ce - ONU Hábitat (video)

- Roi Chiti , Leader Global Advocacy Platf orms, Advocacy and Partnerships 
Branch ONU Habitat 

- Gustavo Zlauvinen, Deputy Minister of the Ministry for Cult and Foreign 
Aff airs of Argenti na

- Marina Klemensiewicz, Secretary of Urban Infrastructure in the Ministry of 
the Interior, Public Works and Housing



10.15 a 10.45 Introducti on to the New Urban Agenda and the 
Communicati on of the Sustainable Development- 2030 Agenda 

Roi Chiti , Leader Global Advocacy Platf orms, Advocacy and Partnerships 
Branch ONU Hábitat 

Analia Pastran, Executi ve Director of Smartly, Social Entrepreneurship on 
the SDGs

Néstor Sclauzero, President of FOPEA (Argenti ne Journalism Forum)

Mar� n Etchevers, President of ADEPA (Associati on of Argenti ne Journalisti c 
Enti ti es) 

10.45 a 11.45 New Urban Agenda in public policies and their communicati on 
in transmedia platf orms

Moderati on: Evangelina Colli, Director of Localizati on of Public Policies for 
the SDGs of Smartly Social Entrepreneurship on the SDGs, and Coordinator 
of the Administrati ve Technical Secretariat of the Network of Local 
Parliaments on the SDG.

Agusti na Larrea, Company Publisher at Infobae

Diego Laje, Correspondent in the Southern Cone of Al Jazeera Impact

Felipe Rodríguez Laguens, FIA Regional Advisor for Lati n America

Ana Peralta, Communicati ons Offi  cer Regional Director’s Offi  ce - UN Habitat

David Groisman, General Director of Strategic Management and Insti tuti onal 
Quality of the City Government.

11.45 a 12.00  Coff ee Break 

12.00 a 12.45 Urban journalism and the challenge of sustainability



Moderator: Tamar Hahn, Director of the United Nati ons Informati on Centre 
for Argenti na and Uruguay (UNIC)

Marcelo Aiello, General Manager of the Experimentati on Centre dedicated 
to research and analysis of road and automoti ve safety. (CESVI)

Alejandro Rebossio, correspondent for DW (Deutsche Welle)

Andrés Grippo, Director General of Insti tuti onal Coordinati on and 
Communicati on, Ministry of Urban Development and Transport of the City 
of Buenos Aires

Ernesto Cortés, Director of El Tiempo, Colombia (video)

12.45 a 13.30 Citi zenship, Sustainability and Politi cal Communicati on  

Moderator: Stephania Constanti nou, Expert on 2030 Agenda and 
Alejandro Lavalle, Communicati ons Director on SDGs of Smartly Social 
Entrepreneurship on theSDG

Santi ago Comadira, Director of Sherpa Comunicación and Coordinator of 
the Internati onal Center for Government and Politi cal Marketi ng of the 
University Camilo José Cela, Spain

Florencia Filadoro, Vice President of the Associati on of Politi cal 
Communicati on (ASACOP)

Adriana Amado, Periodismo de Soluciones 

13.30 a 14.00 Closing Session. Final Document.

Roi Chiti , Leader Global Advocacy Platf orms, External Relati ons Division, 
ONU Hábitat 

Analia Pastran, Directora Ejecuti va de Smartly, Enteprendesutship Social.



Welcome
Roi Chiti, Leader Global Advocacy Platforms, Advocacy and Partnerships Branch 
UN Habitat 
I would like to thank Marina Klemensiewicz for accompanying the activity, and we are grateful for all the 
work we have done with the secretary of housing and infrastructure all these years, including advancing 
the national urban policy document. 

I would also like to thank the Deputy Minister. He played a very important role representing Argentina 
in the negotiation of the 2030 Agenda as well as in the adoption of the New Urban Agenda, as an 
accelerator for the achievement of the Sustainable Development Goals. 

This Academy of Urban Journalism is one of the initiatives launched during the preparatory process for 
Habitat III, the United Nations Conference on Housing and Sustainable Urban Development that took 
place in Quito, in October 2016. The Academy has an innovative format, and recognizes that journalists 
and the media have a very important role in informing the public about the cities we need and want, 
especially when today half the population lives in cities. 

It is important to begin to follow these processes of mobilization of the civic responsibility towards the 
fulfilment of these goals, and that everything can be carried out quickly before the year 2030. 

We also want to thank Smartly, Social Entrepreneurship on the SDGs, for all the support in organizing 
this edition in Buenos Aires.

 



Gustavo Zlauvinen, Deputy Minister of the Ministry of Foreign  and Cultural 
Affairs of ArgentinaMarina Klemensiewicz, Secretaria de Infraestructura Urbana 
en Ministerio del Interior, Obras Públicas y Vivienda
As Roi has already mentioned, Argentina is fully committed to the implementation of the 2030 Agenda 
for Sustainable Development. Argentina’s commitment to this Agenda is reflected from the beginning 
of its negotiation process.

Since the adoption of Agenda 2030, Argentina has demonstrated its commitment by monitoring more 
than 240 Sustainable Development indicators.

The 2030 Agenda stands out for the universality of the subjects that compose it.

In this case, urban journalism is included in SDG 11.  The international community reinforced its 
commitment to this point parting from the meetings at Habitat III in  Quito. 

The New Urban Agenda establishes a change in the urban paradigm, ensuring that urbanization and 
development are mutually reinforcing. 

Sometimes we think that local issues are separate from global challenges. This is a mistake. There is an 
interdependence between these two themes. And the media have a great responsibility in this whole 
process, and in the creation of a New Urban Agenda. 

Global issues affect the local, but the local can be a solution to global issues. 



Marina Klemensiewicz, Secretary of Urban Infrastructure in the Ministry of the 
Interior, Public Works and Housing

In Argentina, 93% of the population lives in cities. Two out of three households have two deficits. The 
vast majority of the quantitative deficit is impacting middle-income sectors. And when we talk about 
qualitative deficit, we realize that this deficit is due to not having access to basic goods and services. 

We have to have State policies, not government policies, in order to solve these problems not only in 
Argentina but also regionally, it is necessary to have a long-term view and that is where journalists have 
a fundamental role. 

The Urban Agenda is played out at the local level.

Argentina does not yet have a normative framework on urban terms.

Our cities have grown with very little planning, without services and with a social-spatial fragmentation 
within and between cities.

We know that cities generate wealth and 40% are concentrated in Buenos Aires.

We have to have strong intermediate cities, urban centres, so that this 40% is decompressed and we 
can have a country with greater distribution. It is to these places that infrastructure must be brought. 

At a time when Argentina is fragile: institutionally, economically, where we have to continue revitalizing 
our democratic process among all of us, the role of journalists is key. 

We are a country that is affected and will be increasingly affected by climate change. The urban is 
related to the social and demographic, and our urban system is also associated with the region.

We have to project an Argentina that can plan the infrastructure needed for the coming years. The 
cultural change in Argentina is still a pending matter in our beloved country. Our region is still the 
poorest in the world.



Introducti on to the New Urban Agenda 
and the Communicati on of the Sustainable 
Development- 2030 Agenda

Analia Pastran, Executi ve Director of Smartly, Social Entrepreneurship on the SDGs
We are looking into creati ng a conversati on. That we begin to think communicati vely about these issues 
that demand more and more att enti on.

The world is changing, the habits in the youngest are changing, mainly the paradigm of consumpti on 
in young people. They are seeking to consume in a responsible way, with an unusual convicti on and 
commitment. In the 70’s the world consumpti on of the populati on came to consume the resources of 
the planet esti mated for that year, in the month of November. This year, on July 29th, we consumed all 
the resources esti mated for this year. We are having an overconsumpti on of natural resources. The social 
enterprise seeks to give an answer to this, to think about producti on and the generati on of money, while 
by placing people in the centre of the scene; thinking about their future. 

Faced with the crisis in the Amazon, no media was transmi�  ng it. Young people began to spread the word 
on social networks about what was happening, and this is why the media send correspondents. Young 
people are consuming in a diff erent way and traditi onal insti tuti ons and the media are sti ll not adapti ng 
to this change.

The Sustainable Development Goals are for public policies what hashtags are  on social networks. They 
allow us to connect global challenges at the local level. They allow us to address the same issues but with 
more inclusive and integrati ve language.

My dream is that this meeti ng, will inspire a new generati on of journalists specialized in these issues. 
Time is a constant reminder to accelerate this process. We need to emphasize the role of journalism and 
communicati on and start looking at these issues in a specialized way. 

This issue of climate change and urban journalism is going to have to be an experti se. Our generati on 
is a hinge to make changes towards Sustainable Development and climate issues. If we don’t make the 
changes we need within 11 years, it will be too late and we will have to work in catastrophe.



Roi Chiti, Leader Global Advocacy Platforms, Advocacy and Partnerships Branch 
UN Habitat 
We are in an increasingly urbanized world; 60% of the energy is consumed in cities, where 70% of the 
wealth is produced, including 70% of gas emissions and 70% of waste.

These data give us the evidence that the best thing we can do to achieve the Sustainable Development 
Goals is to invest in urban sustainability. In this sense, the New Urban Agenda provides us with the 
instruments to achieve it.

Just as the global is connected to the local, so is the local to the global. The 2030 Agenda  introduces a 
new paradigm for development, taking into account the spatial and local elements, as the keys to solving 
the environmental, economic and social dimensions of development. 

Planning, managing and governing the urban development process well and in an inclusive way will help 
us to live better, create prosperity for all in harmony with the planet.  

An example to visualize the connections between the dimensions of development and what is happening 
in our cities could be the following:

In every city in the world, density is decreasing alarmingly. We are consuming land far beyond what 
population growth would require. This increases the cost of providing services to peripheral areas and 
therefore affects economic sustainability. This also increases energy consumption as there is more 
demand for mobility, which affects economic sustainability and at the same time there are more harmful 
emissions as well as loss of agricultural soils and important natural ecosystems. Finally, a low population 
density expansion disperses the inhabitants of segregated neighbourhoods, eroding social sustainability.

This example teaches us that simply controlling urban sprawl with good spatial planning will contribute 
positively to all dimensions of development.  



How to communicate all this in a simple and change-promoting way? 

Urban journalism, including all communication actors, can do much to help citizens and decision-makers 
renew their cities and solve social and environmental problems.

Tools such as data and evidence about what happens in cities displayed in attractive ways, inspirational 
examples of innovative urban solutions, news and stories based on the person who feeds an effective 
storytelling, are available to help the transformation. Through the Academy of Urban Journalism and with 
the support of all of you we will try to deepen these issues taking into account the changing dynamics 
of communication, its instruments and actors in order to take advantage of the enormous potential for 
transformation. 

 

Martín Etchevers, President of ADEPA (Association of Argentine Journalistic 
Entities)
The agenda that we are presented with in this meeting is highly challenging for all media.

If one thing is clear, it is that these issues, the New Urban Agenda and the Sustainable Development Goals, 
require a technical approach on the part of those who work in the media and by the media themselves, 
which makes it an investment for our companies that we have to make.

The media are called to be “the registry office of reality”. In a context of disinformation and fake news 
we have the responsibility to take public opinion, and supplement it with technical criteria, checks, 
verification, incorporate different voices. This makes becoming an expert fundamental.

Ten years ago it was not common for our media companies to have sections dedicated to urban 
development. Today they are becoming more and more a norm, and it is important to incorporate 
specialized journalists into these specialized sections. 

It seems central to me that we seek the possibility of generating public-private alliances to improve the 



training of our journalists on these issues. That’s why I greatly value the role of the Academy of Urban 
Journalism. 

Today, there are 2300 locations in Argentina, where there is space to achieve our urban journalism. 

This meeting opens an agenda that we at ADEPA (Association of Argentine Journalistic Entities) take to 
train our journalists with technical tools and knowledge, which often are not present in these areas of 
public discussion.

Néstor Sclauzero, President FOPEA (Argentine Journalism Forum)

We are a voluntary organization that gathers more than 600 journalists nationally. 

We increasingly see more journalists interested in these issues that do not tend to appear in the 
mainstream media. Day by day you can see that it is a growing concern.

This year, we have participated in training workshops on disinformation with the participation of more 
than a thousand journalists from all over Argentina. 

It is interesting to open a framework for training and dissemination on this subject, so that journalists 
and the media have the techniques and tools to report on these issues. 

“Journalists have more waist than knee problems”. We spend more time looking at the computer 
screen and seeing what others are saying, instead of going for a walk and talking to people.

From Greater Buenos Aires, we have practically no news with what happens there. And 10 million 
people live in Greater Buenos Aires. 

The interest of the cities, the agenda of the people is not reflected in the agenda of the big media.



The New Urban Agenda in public policies and 
its communication in transmedia platforms

Evangelina Colli, Director of Localization of Public Policies on SDGs of Smartly 
Social Entrepreneurship on the SDGs, and Coordinator of the Administrative 
Technical Secretariat of the Network of Local Parliaments on the SDGs.
 
Communication in Sustainable Development is an indispensable strategy to achieve social integration 
that strengthens democracy. The New Urban Agenda postulates the role of the media and journalists 
as crucial to broaden the level of citizen awareness.

The 2030 Agenda and its 17 Sustainable Development Goals propose a new social contract. It postulates 
the concept of shared but differentiated responsibility, which we make our own and decide to motivate 
those who have achieved their goals to take responsibility to include others so as not to leave anyone 
behind. The New Urban Agenda is inspired by the 2030 Agenda and this is what brings us here today: 

“To construct a communicational piece in a new paradigm: the one of Sustainable Development that 
puts the development of the person in the centre of the scene, and to look outward and to evaluate 
their determinism on the object to study or to analyse.



I am going to speak as a member of the audience about what I observe happens when a communicational 
piece impacts the subjectivity of the public and what would happen if we accepted the challenge: I give 
you a concrete example of how a communication piece can make a difference and live up to what 
Sustainable Development requires and that humanity expects from leadership.

Example of communication in handling solid urban waste:

Weather alert

Request not to take out the garbage

When garbage accumulates there is a lot of diffusion on the dirt on the streets

Communication proposal: Did anyone think about generating less garbage at that moment and in the 
successive times? Generate citizen awareness and influence the issue as State policy by communicating 
in order to educate and to transform.

Agustina Larrea, Editor of Infobae

We find in life, the tool to reach audiences and sensitize them on these issues.

Humans want to hear stories. We, as journalists are challenged to tell stories, and through them build 
a path to achieve the goals of the New Urban Agenda. 

We know that we have to tell news but also keep the audiences. Finding humanity in hard data.



Diego Laje, Correspondent in the Southern Cone of Al 
Jazeera Impact

 As an economic journalist, I fi nd the relati onship that can be established 
with the local media valuable. There is a hyper-localizati on of the global 
audience in English to a hyper-local audience. 

The focus we have to have on the audience is curious to see how we report 
the story. And there’s one point that strikes me. We all have cell phones, 
all 100% of us. All of us in Argenti na belong to one of the 3 existi ng cellular 
telephony industries. The ⅔ of us consume news through the cell phone. 

In this room, only 3 people have unlimited mobile data. This problem is 
solved by using the text format instead of the video format to broadcast or 
share. Since there are so few people who have unlimited data, you have to 
use the text format to have more impact. 

We have to challenge ourselves to think about the great reports and the 
great trends we read, and how reality someti mes imposes itself on us. 



Felipe Rodriguez Laguens, Regional Advisor of FIA for 
Latin America 

Highlight the initiative of the Academy of Urban Journalism, because we 
believe that through communication we can convey positive messages, 
and report from the problems associated with connectivity, mobility and 
transport, as long as they are safe and sustainable. 

Within urban communication strategies, one of the central themes is urban 
mobility. And closely related to the Sustainable Development Objectives is 
what sustainable mobility is. 

The International Automobile Federation has a very important link with 
sustainable mobility. FIA is currently generating, together with the United 
Nations, a synergy on sustainable mobility issues. This has to be from alliances 
that are generated between the media, communicators and activities of this 
nature that generate a lot of support on mobility issues. 

FIA is also working on intelligent cities, sustainability of mobility, and so on. 

The doors of FIA are open to deepen this synergy of what communication is 
for the common public and the importance of mobility within urban areas.



Ana Peralta, Communicati ons Offi  cer Regional Director’s 
Offi  ce – UN-Habitat
Today’s session will set an important precedent for the media and journalists 
themselves as spokespersons for global agendas. Not as mere informers, 
but as creators of conscience. I believe it is important to take a qualitati ve 
leap forward so as not to remain merely in informati on, but to go one step 
further and provoke acti on. In other words, we must be able to produce 
content that in some way provokes a change in behaviour, not only on the 
part of citi zens, but also of governments and insti tuti ons.

Today we have several parti cipatory communicati on techniques such as 
transmedias platf orms and storytelling. Two great allies to achieve this 
shift  to acti ve and parti cipatory communicati on, taking advantage of the 
convergence of formats and platf orms aimed at much more diversifi ed 
audiences.

Journalism has been forced to change its traditi onal way of communicati ng 
through a single channel to become a multi platf orm, multi media and 
parti cipatory.

Not only have the media been aff ected by this change, but also organizati ons 
and insti tuti ons have used these platf orms to communicate in a diff erent 
way and generate content that provokes a reacti on.

The media can communicate not only by informing, but also by provoking 
acti on and reacti on.

We have to be able to lower the global agendas, the 2030 Agenda  and 
the New Urban Agenda from 15,000 feet high to those that seem to be 
at citi zen level, at street level, with a clear and direct language. The New 
Urban Agenda is in every minute of our daily lives, in how we manage our 
urban waste, in how we understand inclusion or Sustainable Development 
advancing towards more compact and integrated citi es. They are concepts 
that aff ect us all equally.



David Groisman, General Director of Strategic Management and Insti tuti onal 
Quality of the City Government

The City of Buenos Aires undertook to localize its own Sustainable Development Goals, and to establish 
what its goals and indicators would be. 

There are issues that exceed us, such as climate change, that cannot be resolved with policies of 4 or 5 
years, but must be resolved with terms of 20-30 years.

It is important to be able to lower the Sustainable Development Objecti ves from the two hundred meters 
of height in which they are, to the daily reality. It is a task that includes all parti es, which cannot be done 
only by governments, journalists or the private sector. 

We work with 27 government areas to agree on how we are going to measure the progress of the SDG’s 
in the City of Buenos Aires. Aft er doing that, we began to work in inter-ministerial tables to accompany 
the offi  cials in all this common methodology, to fi nally make a methodological closing with all the areas, 
and to be able to share our experiences. 

The Sustainable Development Objecti ves allow us to have a common framework and be able to have a 
common work agenda. 

We have ceased to have a one-way communicati on and began to have a two-way communicati on. 
This aff ects not only communicati on, but also the planning and implementati on of public policies. The 
relati onship with citi zens has changed completely, and a two-way relati onship was established. It is very 
important to involve citi zens in the decision-making process. 

In the fi rst year, we received more than 25,000 proposals from neighbours. 

We understood that young people have a preponderant role in this agenda of the SDGs. They themselves 
are proposing ways to build in order to reach the SDGs.

The way to interact today with citi zens is to involve them, not just inform them.



Urban Journalism and the challenge 
of sustainability

Ernesto Cortes, Director of El Tiempo, Colombia (video)

I think that to a large extent journalism should tend to understand and narrate cities because that is the 
future of humanity.

We all know that this world is urbanizing at great speed and, therefore, issues such as sustainability, 
environment and quality of life for urban habitats are very important and there journalists and media 
play a relevant role.

I would like to share our experience with urban journalist Yolanda Gómez in Bogotá. We did a journalistic 
work where the water route was shown: how to make water drinkable and reach every house. The aim 
was to improve the quality of the water we consume in the city. In this special, between 6 and 7 journalists 
worked for 6 months. It was necessary to travel around the city. A team was formed to demonstrate how 
drinking water reached the houses.

Another example that we would like to share is an infographic  that was published in the newspaper El 
Tiempo, in order to show how the reserve is. Yolanda Gómez who was directly involved, declares “we 
are in the middle of a political controversy over the reserve and what we did was an infographic that 
was published in the newspaper El Tiempo (eltiempo.com), which showed the different scenarios, which 
were the proposals of the mayor, among others. Three infographics were made to show the three glances 
that this ecological reserve had: the first gaze was how the reserve was, it is invaded and it is not green. 
The second point was to reflect the person who proposed it. The third was that he was proposing the 
mayor’s office to improve the reserve. What we wanted was for people to have an integral view on the 
subject.

This has been the concern of local journalism. Let’s not abandon these issues of urban sustainability, it’s 
the theme of our times, it’s an issue in which we all have to get involved with, not only as human beings 
but also as communicators and journalists.



Ana Peralta, Responsable Comunicación Oficina del Director Regional – ONU Hábitat

What is the importance of urban journalism for cities to be aligned with SDG?

Marcelo Aiello, Manager General Manager of the Experimentation Centre 
dedicated to research and analysis of road and automotive safety. (CESVI)
 
Communication is key. It went from a merely informative role to a role of proactivity to avoid traffic 
accidents. The role that communicators have to play in the aspect related to road accidents is key 
from the point of view of education and training. The responsibility of the State is to drive, set and 
control the rules, but each one of us has a lot to do and prevent road accidents; and when it comes to 
communication we must be led to that.

The most important issue is the cause and the human factor in road accidents. Neither roads nor fog 
produce road accidents. If men did not make mistakes, there would surely be far fewer road accidents.

There is no way for road traffic to be sustainable if it is not with the contribution and collaboration of 
each of us.     

The important thing is how it is communicated, road education is very important. But so is the role of 
journalism and communicators as “educators” to avoid an increase in traffic events.

 



Ana Peralta, Communicati ons Offi  cer Regional Director’s Offi  ce - UN Habitat

How can we massively disseminate urban works in an asserti ve way?

Andres Grippo, Director General of Insti tuti onal Coordinati on and 
Communicati on, Ministry of Urban Development and Transport of the City of 
Buenos Aires
There’s hyper-informati on in urban centres. Big issues are shrinking in big citi es, there is a big 
challenge in how to count and communicate certain issues in citi es.

The second challenge is to identi fy what really changes people’s lives.

The third most important challenge in communicati ng works is to segment and establish stages in the 
communicati on of works.

Another great challenge is the loss by the media of the monopoly that unti l now possessed the 
informati on. Today we have to explain and inform all the neighbours day by day, from social networks 
to someti mes personally.

It helped us a lot to micro-segment the communicati on of the works. It helped us to understand that 
it is important to communicate each one of the stages of the works.



Ana Peralta, Communicati ons Offi  cer Regional Director’s Offi  ce - UN 
Habitat

What should be done to prioriti ze issues related to sustainability, the right to 
the city and good living?

Alejandro Rebossio, DW correspondent (Deutsche Welle)  

Where I work most is on the DW channel in Spanish, where politi cal, 
economic, social issues are covered and where I also started to present 
issues regarding the urban agenda. It is broadcast on a conti nent as 
urbanized as ours, where I think urban problems are increasingly worrying 
everyone. The advantage of working in a public channel is that it looks at 
the public agenda and the public interest and not just the topics that sell the 
most. When the situati on allows it, we work on these issues. The journalist’s 
duty is to try not to deal with newslett ers. We must get out of our laziness, 
google, and get involved with reality. It is important to be informed in many 
ways.

The issues that make urban development are: insecurity, police abuses, 
conservati on of urban monuments, migrati on, racism, street selling, the 
census that was done a few years ago of the sett lements in villages that gave 
him a certi fi cate of residence and the urbanizati on that was done in them. 
Industrial employment that makes urban life, closure of industries, polluti on 
in the Riachuelo and fl ammable village, separati on of garbage, use of bicycles.

There are many spaces in both nati onal and internati onal media, our duty as 
journalists is to try to convince our editors that these issues are important in 
people’s lives.



Civic Responsibility, Sustainability and 
Politi cal Communicati on

Alejandro Lavalle, Director of Communicati ons for SDG, 
Smartly Social Entrepreneurship on the SDG

One wonders, in the context of all the informati on we have: what do we do 
with it? Hannah Arendt said that “to act is to create a new world”.

Some cultural products of the ti me revolve around dystopia and this 
transferred to citi es leads us to think about what we do with transformati ons, 
with changes in the labour market, with the integrati on of minoriti es, with 
environmental problems and sustainable mobility and what to do with the 
ti de of data and informati ve avalanches.

We are here to discuss with experts the link between sustainability, 
communicati on and civic responsibility.



Stephania Constantinou, Agenda 2030 Expert for Smartly, 
Social Entrepreneurship on the SDGs

We are experiencing revolutions of all sorts; political, social, cultural, and 
communicational. We need more positive communication and solution-
oriented journalism to give us hope that we can find solutions to the many 
problems that exist today in all areas of our daily lives, and that also helps 
citizens to participate.



Florencia Filadoro, Vice President of the Political 
Communication Association (ASACOP in spanish)

Why do the themes of Agenda 2030 have little dissemination into political 
communication? 

There are two parallel worlds: the world of politicians and the world of 
citizens. The challenge is to ensure that these two paths converge and 
connect.

Almost 80% of people are concerned about environmental issues. But 
almost 60% say they do nothing and take no action.

Fortunately, part of this Agenda, such as gender equality issues, has been 
more present in the agenda of politicians, and the agenda is beginning to 
diversify by incorporating new actors and issues. 

Social networks help a lot to bring about changes in the agenda. Immediacy 
and accessibility are key points. 

Centennials (between 16 and 22 years old) represent 22% of the electoral 
roll. They highlight issues that are in line with the Sustainable Development 
Goals.

 



Adriana Amado, Soluti ons in Journalism  

Most of the populati on is out of the news. The problem with news is that more and more people are 
avoiding it.

One of the main causes why people don’t watch the news has to do with negati vity. Argenti na is among 
the fi ve countries where people avoid news the most. 

Almost a third of the news in the newspapers is politi cal. Another third are police, and the main sources 
of this news are politi cal. Then follow the economic ones. About 18% of the total news in nati onal 
newspapers is devoted to catastrophes, health, transportati on, human rights, educati on, housing 
and infrastructure, social problems, energy, environment, defence and religion. None of these topics 
exceeds 2 per cent of total daily general news. These are the themes of the Sustainable Development 
Goals. 

Soluti on journalism is not propaganda journalism but comparati ve journalism: see what was done 
elsewhere. Journalism is a bridge to meeti ng people’s needs. 

Going to problems and incorporati ng new sources has to do with parti cipatory journalism and more 
listening. 

The big media are having less and less incidence in the constructi on of agendas.



Santi ago Comadira, Director de Sherpa Comunicación y Coordinador del 
Centro Internacional de Gobierno y Marketi ng Políti co de la Universidad 
Camilo José Cela, España

Politi cal communicati on works to extend the scope of public policy.

Agenda and framing are two faces and prioriti es of journalisti c work that have a great responsibility in 
how public policies are communicated.

Communicati on saves lives. With preventi on campaigns, giving a safe road message, citi zenship is 
educated. 

It is necessary to diff erenti ate between journalism and the media. Because journalism is asked to do 
things that journalism does not do, not because it does not want to but because it is not in its nature. 
Journalism needs to deform reality in order to tell it. 

It is necessary to work in the role of the media and journalisti c companies as operators of interests if 
we want to achieve a transformati on.



Closing session

Roi Chiti , Leader Global Advocacy Platf orms, External Relati ons Division, 
ONU Hábitat 

We hope that this will not be a one-day space, but that we will be able to extend it to other future 
acti viti es and initi ati ves. We cannot achieve these global agendas without the support of people, and 
to mobilize people and ensure and promote the involvement of each of us the role of communicati on 
is fundamental. We must communicate and communicate well. We know very well that the dynamic 
has changed a lot, but there is no other way than to understand these changes and the new dynamics 
and to act so that they always fi nd eff ecti ve ways to support urban soluti ons and transformati ons that 
we all want to give their results.

I wanted to end by inviti ng you all to parti cipate in the next World Urban Forum, convened by UN 
Habitat, which will take place in Abu Dhabi from 8 to 13 February 2020, where nati onal and local 
governments, civil society, the private sector and experts will meet to discuss citi es and progress in the 
implementati on of the New Urban Agenda.  



Analia Pastran, Executive Director of Smartly, Social 
Entrepreneurship on the SDGs

We hope that this platform of the UN-Habitat Academy of Urban Journalism 
will allow us to continue training in these topics in order to be a reference for 
Argentina for the region (Latin America) and ultimately for the world.










